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Abstract. This study discussed the relationship among university
students”  entrepreneurial self-efficacy, social support, and
entrepreneurial intentions. In 2018, the present study recruited 870
students from a public university in Hainan Province, China. This
university offered entrepreneurial practice courses, students from this
university had been performing exceptionally in entrepreneurial
competitions, and its  graduates showcased  outstanding
entrepreneurship, indicating this wuniversity a paradigm of
entrepreneurial education. Entrepreneurial self-efficacy scale, perceived
social support scale, and entrepreneurial intention scale were employed
to survey the students. Specifically, the effect of university students’
entrepreneurial self-efficacy on entrepreneurial intention and the
moderation of social support on said effect were explored. The
following results were obtained: (a) entrepreneurial self-efficacy
significantly and positively predicted entrepreneurial intentions, and (b)
social support positively moderated the effect of entrepreneurial
self-efficacy on entrepreneurial intentions. This study provided a
theoretical and practical reference for improving the entrepreneurial
intentions of university students.

Keywords: University students’ entrepreneurship; entrepreneurial
self-efficacy; social support; entrepreneurial intentions; moderator.

1. Introduction

Entrepreneurship refers to the process of starting and managing a new business
in the pursuit of profit and economic development (Carland, Hoy, Boulton, &
Carland, 1984). Entrepreneurship promotes the improvement and economic
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growth of a country, accelerates economic structural adjustment, reduces
economic inequality between regions, alleviates unemployment, ethnic tensions,
and poverty, and ensures satisfactory corporate development (Bosma, Acs,
Autio, Coduras, & Levie, 2009). University students’” entrepreneurship promotes
job opportunities and positions, mitigates employment pressure (particularly for
university graduates), and facilitates economic growth as well as technological
innovation and transformation (Katz, Hanke, Maidment, Weaver, & Alpi, 2016).

Only entrepreneurs with considerable entrepreneurial intentions are capable of
entrepreneurship (Krueger & Brazeal, 1994). Bird (1988) contended that
entrepreneurial intentions are psychological states in which entrepreneurs invest
their concentration, energy, and actions to achieve specific goals and that
entrepreneurial intentions are required for individual and social factors to affect
entrepreneurship. Krueger (1993) reported that entrepreneurial self-efficacy was
a key factor influencing entrepreneurial intentions. Entrepreneurial self-efficacy
refers to individuals’ confidence in their entrepreneurial capabilities (Brice &
Spencer, 2007). Boyd and Vozikis (1994) combined entrepreneurial theories with
the concept of self-efficacy proposed by Bandura (1977), defining
entrepreneurial self-efficacy as individuals’ confidence in and capability to
assess their entrepreneurial capacity, with the degrees of entrepreneurial
self-efficacy differing among individuals. Kickul, Gundry, Barbosa, and
Whitcanack (2009) discovered that students” self-confidence and entrepreneurial
knowledge were positively associated with their entrepreneurial thinking and
the feasibility of their entrepreneurial ideas. Therefore, university students with
high self-efficacy are highly confident in their chances of successful
entrepreneurship.

Liao and Welsch (2003) indicated that social support factors such as capital,
information, and the encouragement and understanding of family and friends
facilitated successful entrepreneurship. Cohen and Mackay (1984) observed that
social support provided help and care to individuals in a low psychological state
and served as an external factor through which individuals to relieve emotional
difficulties. Liithje and Franke (2003) maintained that school, family, and social
environments adverse to entrepreneurship inhibit entrepreneurial intentions,
whereas those favorable to it enhance entrepreneurial intentions. Studies have
reported that social support moderated the relationships between job stress and
burnout, between self-esteem and quality of life, and between financial stress
and psychological wellbeing (Sun et al., 2017; Viseu et al., 2018; Xu, Wang, & Li,
2013). Consequently, this study inferred that social support moderated the effect
of entrepreneurial self-efficacy on entrepreneurial intentions.

In 2010, the Ministry of Education of the People’s Republic of China announced

©2019 The authors and I[LTER.ORG. All rights reserved.



185

its Statements on Promoting Innovative Entrepreneurial Education in
Universities and Autonomous Entrepreneurship in University Students. In 2015,
the General Office of the State Council published its Statements on Furthering
Reforms in Innovative Entrepreneurial Education in Universities to encourage
university students” entrepreneurship and promote entrepreneurship as China’s
national strategy on future economic development (Shan, Jia, Zheng, & Xu, 2018).
Hainan Province, a tropical island located to the south of China, is a provincial
administrative region of China. The Hainan provincial government has
collaborated with universities and enterprises to develop a university
entrepreneurship service system. This system ensures the stable development of
university entrepreneurial education in Hainan Province and establishes a
satisfactory entrepreneurial environment. Because Hainan Province possesses
relatively mature entrepreneurial education and entrepreneurship promotion
strategies for university students in China, this study selected university
students in Hainan Province as the research participants. Specifically, the
participants were students of a public university in Hainan Province whose
graduates have shown outstanding entrepreneurship.

Recent studies have focused on the effect of education levels on entrepreneurial
intentions (Passaro, Quinto, & Thomas, 2018). Some have examined
entrepreneurial intentions from the perspectives of online platforms and
university environments (Barral, Ribeiro, & Canever, 2018; Lee, Lee, & Gim, 2018;
Oftedal, Ilakovleva, & Foss, 2018). Previous studies have found that
entrepreneurial self-efficacy has significantly and positively predicted
entrepreneurial intentions (Fan & Wang, 2004; Naktiyok, Karabey, & Gulluce,
2010; Qiao & Huang, 2019). Furthermore, Zhao, Seibert, and Hills (2005)
contended that entrepreneurial self-efficacy serve as a complete mediator of the
effect of entrepreneurial risks on entrepreneurial intentions. However, there are
few studies on the moderating effect of social support on the relationship
between entrepreneurial self-efficacy and entrepreneurial intentions. Thereby,
this study explored the effect of university students’ entrepreneurial self-efficacy
on entrepreneurial intentions as well as the moderation of said effect by social
support.

2. Literature Review
The following is an introduction to the theoretical basis of this research.
Secondly, it discusses entrepreneurial intentions, entrepreneurial self-efficacy,
social support and measurement tools in sequence. Finally, the relationship
between entrepreneurial self-efficacy, entrepreneurial intentions and social
support are discussed.
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2.1 Research Theories

Bandura (1977) regarded triadic reciprocal determinism as the core of social
cognitive theory. According to Bandura (1989), triadic reciprocal determinism
indicates that individual, environmental, and behavioral factors are independent
from but interact with one another. The effect of environmental factors on
behavioral factors is latent and becomes substantial only when environmental
factors are combined with individual factors and triggered by corresponding
behaviors. Moreover, individual and environmental factors are reciprocally
determined by each other, and environmental factors positively affect individual
factors. Thus, environmental, individual, and behavioral factors are reciprocally
determined by one another. In the present study, entrepreneurial self-efficacy
was considered an individual factor, social support was determined to be an
environmental factor, and entrepreneurial intentions were defined as a
behavioral factor. The combined effect of entrepreneurial self-efficacy and social
support on entrepreneurial intentions was examined. On the basis of the
research objectives and relevant theories, this study proposed a feasible research
framework.

2.2 Entrepreneurial Intentions

Lumpkin and Dess (2001) defined entrepreneurial intentions as dynamic
processes aimed at group innovations, group-level strategy-making processes,
and the intentions and behaviors of key people in a group. According to
Thompson, Jones-Evans, and Kwong (2009), entrepreneurial intentions are a
form of determination for entrepreneurship, and when an individual forms an
entrepreneurial intention, he or she develops cognition for entrepreneurial
activities; people with entrepreneurial intentions are distinguishable from those
who simply possess entrepreneurial traits because people with entrepreneurial
intentions perform entrepreneurship at specific times and nodes. In the present
study, entrepreneurial intentions were defined as individuals’ entrepreneurial
knowledge and their psychological feedback concerning their own
entrepreneurial capabilities. Fishbein and Ajzen (1975) discovered that
individuals’” behaviors can be explained and predicted through their behavioral
intentions. When individuals are caught in an uncertain situation during
entrepreneurship, they continue to seek future opportunities to achieve their
goals; this consciousness is called an entrepreneurial intention (Mintzberg, 1973).

Phan, Wong, and Wang (2002) divided entrepreneurial intentions into three
dimensions, namely entrepreneurial planning, individual proactiveness to learn
about entrepreneurial procedure, and entrepreneurial possibilities. Lifian and
Chen (2009) developed a simple entrepreneurial intention scale with a total of
six items and a Cronbach’s a of 0.943; the short scale and its high reliability
render it applicable for tests on university students. Therefore, the present study
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adopted this entrepreneurial intention scale to survey university students.

2.3 Entrepreneurial Self-Efficacy

Chen, Greene, and Crick (1998) defined entrepreneurial self-efficacy as
entrepreneurs’ self-confidence in being able to fulfill their roles and accomplish
entrepreneurial tasks, which is critical to determining whether to practice
entrepreneurship. Because entrepreneurial self-efficacy compensates for
insufficient entrepreneurial capabilities and knowledge, enabling entrepreneurs
to adapt to unknown entrepreneurial environments, understanding
entrepreneurial self-efficacy is crucial for upcoming entrepreneurs (Engel,
Dimitrova, Khapova, & Elfring, 2014). The present study defined entrepreneurial
self-efficacy as entrepreneurs’ level of determination and self-confidence in their
entrepreneurship. Entrepreneurial self-efficacy 1is critical to individuals’
likelihood of becoming successful entrepreneurs, involves their self-confidence
in and assessment of their entrepreneurial activities, and is distinguishable in its
levels (Boyd & Vozikis, 1994).

Newman, Obschonka, Schwarz, Cohen, and Nielsen (2018) conducted a
systematic review on scales devised to measure entrepreneurial self-efficacy,
revealing that the multidimensional scale devised by Chen et al. (1998) was the
most widely applied of all the scales reviewed. The scale contains 22 items
encompassing marketing, innovation, management, risks, and finance. Han and
Fu (2009) conducted a questionnaire survey and interviews with university
teachers experienced in entrepreneurial education and divided entrepreneurial
self-efficacy into two dimensions, namely basic self-efficacy and self-control
efficacy. The questionnaire items on basic self-efficacy comprise entrepreneurial
goal achievement, leadership, maintaining one’s innovation capacity,
self-confidence in entrepreneurship, interpersonal coordination and
communication, and continual learning. Those on self-control efficacy focus on
individuals’ senses of self-doubt, inability, and lack of perseverance. Referencing
the questionnaire dimensions and items proposed by Chen et al. (1998) and Han
and Fu (2009), Niu (2017) established a 16-item entrepreneurial self-efficacy scale
aimed at university students. This scale focuses on four dimensions: self-efficacy
on innovation, opportunity identification, relationship coordination, and risk
taking. The present study adopted this entrepreneurial self-efficacy scale to
survey university students.

2.4 Social Support

Thoits (1986) defined social support as help provided to individuals by people
playing critical roles in their lives to overcome difficulties and anxiety, such as
stress relief, psychological counseling, and material support. According to
Malecki and Demaray (2002), social support is an act of help that enables an
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individual to overcome difficulties and pressure in undesirable situations. In the
present study, social support was defined as an external force that enables
individuals to solve personal problems and improve their psychological health;
individuals perceive social support at specific times and occasions and react to it
differently according to their understanding and acceptance of that support.
Cobb (1976) defined social support as a type of message that enables individuals
to stabilize their emotions when facing developmental or emotional difficulties.
Thoits (1986) identified the following positive effects of social support: (a)
individuals acquired a positive and firm mindset after perceiving respect,
encouragement, and care from others, thereby improving their psychological
stability; (b) individuals became motivated to solve problems, reduce their
anxiety, and expand their scope of knowledge after acquiring the experience and
knowledge required to solve problems from others; and (c) individuals could
solve financial problems and improve their living environments after receiving
material and labor support.

Sarason and Johnson (1981) developed a social support questionnaire that
encompasses two dimensions, namely the quantity of social support, which
refers to individuals” level of psychological desire to receive help and rely on
others, and the quality of social support, which alludes to individuals’
satisfaction with the received social support. Barrera (1986) referred to perceived
social support as individuals” perception of support from others in their social
interactions. Zimet, Dahlem, Zimet, and Farley (1998) created a perceived social
support scale consisting of three dimensions, namely family, friend, and other
support. The scale was revised by Yan and Zheng (2006) for use on university
students; the revised version consists of 12 items encompassing three
dimensions, namely family, friend, and other support (e.g., from teachers,
schoolmates, and relatives). The present study adopted this revised version to
survey university students.

2.5 Relationship between Entrepreneurial Self-Efficacy and Entrepreneurial
Intentions

Fan and Wang (2004) pointed out that if an individual has a high sense of
self-efficacy, the higher the entrepreneurial intention. Zhao et al. (2005) observed
that individuals with higher entrepreneurial self-efficacy were more confident in
their ability to start their own business and more likely to become involved in
entrepreneurship in the future. Furthermore, Urban (2006) reported that
entrepreneurial self-efficacy affected entrepreneurial intentions significantly.
Kickul et al. (2009) revealed that students’ self-confidence in and concepts
regarding entrepreneurship were positively associated with their
entrepreneurial thinking and the feasibility of their entrepreneurial ideas;
specifically, higher self-efficacy led them to more positively believe in their
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ability to succeed at entrepreneurship. Naktiyok, Karabey, and Gulluce (2010)
examined the relationship between entrepreneurial self-efficacy and
entrepreneurial intentions in Turkish culture with 245 undergraduates from a
Turkish university as a sample. The results show that entrepreneurial
self-efficacy has a strong effect on entrepreneurial intention. Qiao and Huang
(2019) investigated 1039 college students from a university in Shandong
province, China, and the results showed that entrepreneurial self-efficacy of
college student significantly and positively affected entrepreneurial intentions.
Hence, entrepreneurial self-efficacy facilitates entrepreneurial intentions in
university students. Therefore, this study proposed the following hypothesis. H1:
Entrepreneurial self-efficacy significantly and positively predicts university
students” entrepreneurial intentions.

2.6 Moderating Effect of Social Support on the Relationship between
Entrepreneurial Self-Efficacy and Entrepreneurial Intentions

Forbes (2005) contended that individuals’ seeking of external funding and
support substantially affect their psychological reactions to the receipt of the
support because the seeking and receiving of external support enhance their
confidence in entrepreneurship and further motivate them to practice
entrepreneurship. Previous researches results have shown that the positive
relationship between University support and the entrepreneurial intention were
supported (Coduras, Urbano, Rojas, & Martinez, 2008; Gelard & Saleh, 2011;
Nasiru, Keat, & Bhatti, 2015). University students with higher social support
exhibit higher entrepreneurial intentions (Abebe, Gangadharan, &
Sutanonpaiboon, 2014). Shiri, Mohammadi, and Hosseini (2012) have shown that
social support can change expectations of entrepreneurial intentions and
promote students to engage in entrepreneurship. Xu et al. (2013) have reported
that social support effectively mitigated the effect of job stress on university
teachers’ job burnout. Moreover, social support moderates the relationship
between self-esteem and quality of life; strengthening social support can
improve the quality of life of older adults with low self-esteem (Sun et al., 2017).
In addition, social support was reported to mitigate the negative effect of
financial stress on psychological health; individuals faced with financial stress
become optimistic and have their psychological state stabilized if they receive
social support, such as spiritual or material support from families, colleagues,
and friends (Viseu et al., 2018). Accordingly, social support is an effective
moderator. In the present study, social support was inferred to strengthen the
relationship between university students’ entrepreneurial self-efficacy and their
entrepreneurial intentions. This study proposed the following hypothesis. H2:
Social support positively moderates the relationship between university
students’ entrepreneurial self-efficacy and their entrepreneurial intentions.

©2019 The authors and I[LTER.ORG. All rights reserved.



190

3. Research Method

The following is a description of the research framework, research participants,
research instruments (entrepreneurial self-efficacy scale, perceived social
support scale, entrepreneurial intention scale), and statistical analysis method.

3.1 Research Framework
A research framework was constructed according to the aforementioned
hypotheses (Figure 1).

Social Support

H2

Entrepreneurial

Self-efficacy Intentions
H1

Entrepreneurial

v

Figure 1. Research framework.
3.2 Research Participants
The participants were students at a university in Hainan Province specializing in
oceanography, who were recruited through convenience sampling in October
2018. From 2015 to 2017, 507 students from the university dedicated themselves
to entrepreneurship; a total of 171 venture projects were formed, earning the
students 361 national prizes and 969 provincial prizes in Hainan Province. In
2017, the university was nominated as one of the 30 top universities in terms of
the entrepreneurial education indicators in Southern China. In December the
same year, the university participated in the Second Annual Meeting of
Innovation and Entrepreneurship of University Students in Hainan Province
with the First Cultural Festival of Innovation and Entrepreneurship of
Universities in Hainan Province. A total of 15 theses and 20 venture projects
were selected in the event, and 14 teachers were selected to be among the first
10,000 outstanding innovation and entrepreneurship teachers in China. This
demonstrated the university’s excellence in entrepreneurial education. Therefore,
the selected participants were a representative sample.

3.3 Research Instruments
The entrepreneurial self-efficacy, perceived social support, and entrepreneurial

intention scales employed by this study are detailed as follows:

(1) Entrepreneurial Self-Efficacy Scale
The employed entrepreneurial self-efficacy scale was devised by Niu (2017). The
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scale contains four dimensions and 16 items and adopts a 5-point scale (1 =
strongly disagree; 5 = strongly agree). With a Cronbach’s a of 0.929 and cumulative
total explained variance of 67.459%, this scale exhibited satisfactory reliability
and validity.

(2) Perceived Social Support Scale

The perceived social support scale was devised by Yan and Zheng (2006). The
scale consists of three dimensions and 12 items and adopts a 5-point scale (1 =
strongly disagree; 5 = strongly agree). With a Cronbach’s a of 0.905 and cumulative
total explained variance of 69.916%, this scale exhibited satisfactory reliability
and validity.

(3) Entrepreneurial Intention Scale

The entrepreneurial intention scale was created by Lifidn and Chen (2009),
consisting of one dimension and six items and adopting a 5-point scale (1 =
strongly disagree; 5 = strongly agree); a high score indicated a strong
entrepreneurial intention. With a Cronbach’s a of 0.919 and cumulative total
explained variance of 71.380%, this scale exhibited satisfactory reliability and
validity.

3.4 Statistical Analysis Method

SPSS Statistics 22.0 was employed to analyze the collected data through
descriptive statistics, Pearson product-moment correlation, and regression
analysis.

4. Results

The following is an analysis of the descriptive statistics of the participants,
variable descriptive statistics and correlation analysis, the predictive power of
entrepreneurial self-efficacy to entrepreneurial intentions, and the moderating
effect of social support on the relationship between entrepreneurial self-efficacy
and entrepreneurial intentions.

4.1 Descriptive Statistics of the Participants

A total of 900 questionnaires were distributed and returned; 870 were valid for a
valid return rate of 96.6%. Among the participants, 209 were men (37%) and 548
were women (63%); 177 were first-year university students (20.3%), 277 were
second-year students (31.8%), 277 were third-year students (31.8%), and 139
were fourth-year students (16%); 218 majored in humanities (25.1%), 103 in
science and engineering (11.8%), 60 in arts (6.9%), 155 in sports (17.8%), 148 in
hotel management (17%), 86 in business (9.9%), and 100 in foreign languages
(11.5%).
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4.2 Variable Descriptive Statistics and Correlation Analysis

As shown in Table 1, the mean (M) and standard deviation (SD) of each variable
are as follows: entrepreneurial self-efficacy (M = 3.433 and SD = 0.550), social
support (M = 3.658 and SD = 0.598), and entrepreneurial intentions (M = 3.141
and SD = 0.810). Because all three scales were rated on 5-point scales, they all
exhibited moderate-to-high average scores. A significant and positive correlation
was found between all variables, namely between entrepreneurial self-efficacy
and social support (r = 0.477; p < .01), between entrepreneurial self-efficacy and
entrepreneurial intentions (r = 0.632; p < .01), and between social support and
entrepreneurial intentions (r = 0.305; p < .01). The correlation coefficient of each
pair was 0.305-0.632, indicating no collinearity.

Table 1. Variable descriptive statistics and correlation analysis

. Entrepreneurial  Social Entrepreneuri
Variable M SD . ]
Self-efficacy = Support  al Intentions
Entrepreneurial
. 3.433 0.550 1
Self-efficacy .
. 3.658 0.598 0.477 1

Social Support . .

] ) 3.141 0.810 0.632 0.305 1
Entrepreneurial Intentions

*p<<0.05, *p<<0.01, *"p<<0.001

4.3 Predictive Power of Entrepreneurial Self-Efficacy to Entrepreneurial
Intentions

According to Table 2, the F and [ values of Model 1 are 61.503 (p < .001) and
0.588 (p < .001), respectively, and the explained variance is 44.1%. This indicated
that the entrepreneurial self-efficacy of the participants significantly and
positively predicted entrepreneurial intentions. Thus, H1 was supported.

44 Moderating Effect of Social Support on the Relationship between
Entrepreneurial Self-Efficacy and Entrepreneurial Intentions

Hierarchical multiple regression analysis was conducted on the moderating
effect of social support on the relationship between entrepreneurial self-efficacy
and entrepreneurial intentions with the demographic information of the
participants (e.g., sex, grade, and major) controlled. Entrepreneurial self-efficacy
and social support were standardized to prevent collinearity. As shown in Table
2, the variance inflation factors of all variables are < 10, indicating that no
collinearity existed between the variables. The F value of Model 3 was 52.592 (p
<.001). The interaction between entrepreneurial self-efficacy and social support
was significant (B = 0.051, p < .05), indicating that social support positively
moderated the relationship between entrepreneurial self-efficacy and
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Table 2. Hierarchical multiple regression analysis of the moderating effect of social

support on the relationship between entrepreneurial self-efficacy and entrepreneurial

intentions
Variable Modell Model2 Model3 VIF
Sex (Male) 0.066" 0.070" 0.068" 1.304
Grade (2nd) 0.106™ 0.107* 0.110* 2.350
Grade (3rd) 0.054 0.056 0.056 2.225
Grade (4th) 0.004 0.005 0.006 1.696
Major (Science & Engineering) 0.072™ 0.073~ 0.073 1.387
Major (Arts) 0.135™ 0.137~ 0.138™ 1.420
Major (Sports) 0.194™ 0.194™ 0.194™ 1.761
Major (Hotel Management) 0.081~ 0.083~ 0.081~ 1.448
Major (Business) 0.057 0.058" 0.058" 1.309
Major (Foreign Languages) 0.019 0.200 0.019 1.330
Entrepreneurial Self-Efficacy 0.588™ 0.574™ 0.571™ 1.442
Social Support 0.027 0.029 1.340
Entrepreneurial  Self-Efficacy x  Social 0.051 1.010
Support
R? 44.1% 44.1% 44.4%
Adj R? 43.4% 43.4% 43.6%
F 61.503"  56.441~  52.592~

<<0.05, *p<<0.01, **p<<0.001

Reference group: Sex (Female), Grade (1st), Major (Humanities)

As depicted in Figure 2, social support reinforced the relationship between

entrepreneurial self-efficacy and entrepreneurial intentions. Specifically, the

participants with higher social support exhibited a stronger relationship

between entrepreneurial self-efficacy and entrepreneurial intentions compared

with their counterparts with lower social support.
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Els 7 —+—Low SS
- --#--High SS

Low ESE High ESE

Els = Entrepreneurial Intentions
ESE = Entrepreneurial Self-efficacy
SS = Social Support
Figure 2. Moderating effect of social support on the relationship between

entrepreneurial self-efficacy and entrepreneurial intentions.

5. Discussion
The following will discuss and conclude respectively according to the analysis
results of this study.

5.1 Entrepreneurial Self-Efficacy Positively Predicted Entrepreneurial
intentions

The research results indicated that entrepreneurial self-efficacy positively
predicted entrepreneurial intentions, implying that university students with
higher entrepreneurial self-efficacy exhibited higher entrepreneurial intentions;
this was consistent with the findings of Urban (2006) and Qiao and Huang (2019).
According to Zhao et al. (2005), individuals with higher entrepreneurial
self-efficacy are more confident in their entrepreneurial capabilities, and thus,
are more likely to enter into entrepreneurship. Accordingly, university students
with higher entrepreneurial self-efficacy are more confident in their capability to
conduct successful entrepreneurship, and thus exhibit stronger entrepreneurial
intentions.

5.2 Social Support Positively Moderated the Effect of Entrepreneurial
Self-Efficacy on Entrepreneurial Intentions

The research results indicated that social support positively moderated the effect
of entrepreneurial self-efficacy on entrepreneurial intentions, which was
consistent with the findings of Abebe et al. (2014). The present study suggested
that, because social support provides material and spiritual support to
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entrepreneurs, university students who received social support showed
enhanced confidence and determination in entrepreneurship and strong
entrepreneurial intentions. According to the triadic reciprocal determinism of
Bandura (1977), the relationships and influence among individual,
environmental, and behavioral factors are a process of interactive determination.
The interactions of behavioral factors with individual and environmental factors
are a triadic interaction among the three. This study revealed that
entrepreneurial self-efficacy (an individual factor) affected entrepreneurial
intentions (behavioral factors) through its interaction with social support (an
environmental factor) and that social support positively moderated the effect of
entrepreneurial self-efficacy on entrepreneurial intentions, confirming the
interaction among factors suggested in the triadic reciprocal determinism.

6. Suggestions

(1) Improve entrepreneurial self-efficacy of university students

According to the conclusion that entrepreneurial self-efficacy positively
predicted entrepreneurial intentions, this study presented the following
suggestions for universities and competent authorities:

Universities should host various entrepreneurship competitions and increase
their number of entrepreneurship training courses. This would enable university
students to identify their entrepreneurial specialties and directions, rather than
limiting them to conceptual or theoretical understandings. Practical training
should be provided to foster students” innovative thoughts, enabling them to
think independently and properly respond to problems they encounter during
entrepreneurship.

The government, universities, and enterprises must strengthen their
collaboration in providing opportunities and conditions for entrepreneurial
practices to university students, establishing funds to support university
students’ venture projects, and providing them with guarantees and services in
terms of entrepreneurial information, training, and funds. If university students
could have direct contact with the market and discover numerous
entrepreneurial options, their entrepreneurial experience would be enriched and
their abilities to recognize and seize entrepreneurial opportunities would be
enhanced.

In addition, universities should actively invite alumni and successful
entrepreneurs to exchange and share their experience of entrepreneurship and
team management through forums. Furthermore, universities should
incorporate interpersonal interactions and communications into daily education
and disseminate knowledge on interpersonal interaction through social
interaction courses or speeches. Various entrepreneurial student clubs can be

©2019 The authors and I[LTER.ORG. All rights reserved.



196

initiated to strengthen students” interpersonal communication and nurture their
coordination and management potential.

Moreover, universities should provide psychological counseling services for
entrepreneurial students to strengthen their psychological health and stress
responses, thereby enabling them to rationally navigate entrepreneurial pressure
and risks. To fully prepare themselves for entrepreneurship, university students
should also strengthen their own psychological qualities, foster their active and
proactive characteristics, cultivate their observation and analysis skills, pay close
attention to the business and environmental changes that occur during
entrepreneurship, and overcome the obstacles, failure, and self-doubt
encountered during entrepreneurship.

(2) Strengthen social support of university students

According to the conclusion that social support positively moderated the effect
of entrepreneurial self-efficacy on entrepreneurial intentions, this study
presented the following suggestions:

Families should provide university students with the basic funds required for
entrepreneurship, thereby relieving them of material pressure. Furthermore,
families should provide these students with spiritual support to enable them to
perceive selfless help and support; this would enhance their entrepreneurial
self-efficacy and hence increase entrepreneurial intentions. Friends, teachers,
classmates, and relatives should also provide students with positive support.
When university students encounter difficulties, care and consolation should be
provided to help them overcome difficulties in active entrepreneurship. Such
positive support from their friends, teachers, classmates, and relatives will
university students’ confidence in entrepreneurship. University students with
high social support are able to respond calmly to difficulties in entrepreneurship
and actively seek support from others, which reinforces their self-confidence in
entrepreneurship and thus facilitates successful entrepreneurship.

7. Research Limitations and Future Directions

This study had some limitations regarding samples and the distribution of
questionnaires. Future studies can broaden their sample range by investigating
students from different countries and regions. Moreover, qualitative research
should be conducted to enrich the research results. Future studies should
explore the moderating effect of other variables on the relationship between
entrepreneurial self-efficacy and entrepreneurial intentions for more extensive
results and discussions.
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