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Abstract. Linguistic landscapes have been studied for different purposes,
being one of them language learning. They could be considered
pedagogical tools for learning a foreign language, specifically English, in
multilingual and multicultural contexts. Cuenca, a multicultural city in
the south of Ecuador was the site for this study. The linguistic landscape
of the city has gone through changes during the last two decades. There
are several possible reasons for this transformation, but special attention
is given to those related to tourism and the arrival of foreign residents
who have come to Cuenca, a place considered one of the best in the world
to visit and/or live. The aim of this descriptive study is to systematically
analyze the linguistic landscape of two selected areas of Cuenca with the
purpose of portraying the potential it holds as a public space for learning
English. Data collection was conducted by means of systematic
observation and digital photography. A total of 200 photographs were
collected, recorded, coded, and analyzed. The analysis revealed the
presence of seven languages in the landscape of the city, with English
being the most predominant. The study highlights the potential of
linguistic landscapes as a pedagogical tool for language learning and
suggests implications for educators and policymakers.

Keywords: linguistic landscapes; language learning; English; public
space

1. Introduction

Landry and Bourhis (1997) define linguistic landscapes (LLs) as a term that
includes all readable signs that are publicly visible to people in a given area. The
authors applied this concept to “public road signs, advertising billboards, street
names, place names, commercial shop signs, and public signs on government
buildings” (p. 25). Other scholars refer to LLs as the public spaces of a city or
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territory where different languages are exposed in signs, generally for
commercializing and advertising goods and services (Cenoz & Gorter, 2008;
Gorter, 2013). Studying linguistic landscapes as suggested by Cenoz and Gorter
(2006) involves looking into the content and purposes of written forms of
language in the public space. In this light, Backhaus (2006) suggested that
examining and understanding the field of LLs involves asking three key
questions: who is the designer of the linguistic landscape, who is its reader, and
what is the social language juncture that it reflects.

A linguistic landscape (LL) is intrinsically linked to the public space in a two-fold
relationship as proposed by Kallen (2023). In fact, Kallen (2023) argued that “the
LL can be contained by public space, but [...] the language display of the LL in
fact creates the public space” (p.80). In this sense, linguistic landscapes could have
a direct influence on the activities that take place in public spaces, namely, on
tourism (Hasni et al., 2022; Dong et al., 2020), the economy (Cenoz & Gorter, 2009;
Jarlehed et al., 2023), the visual organization of the cities (Farfan Pacheco, 2020;
Leeman & Modan, 2010; Rola, 2019; Shohamy et al., 2010), and language learning
(Gorter et al., 2021; Hatoss, 2023; Li et al., 2020)

Public areas that have language related to tourism are places where people from
different cultural and linguistic backgrounds are found. The display of different
languages in these areas portrays this diversity, which contributes to a sense of
inclusivity and fosters a richer cultural environment. However, the relationships
and possible tensions between the languages present are also evidenced (Hasni et
al., 2022). Tourism can be a strong driver of shifts in the LLs of spaces, but they,
in turn, also have an effect on tourism (Handiyah & Arts, 2019). This effect makes
foreigners feel welcome and included, especially when they find their language
or a lingua franca like English in the spaces they visit. As Handiyah and Arts
(2019) show, the importance of LLs is reflected in the ways tourism affects
businesses and attends to tourist demands.

LLs benefit the local economy as commercial signage can help attract more
customers who use a variety of languages, including English (Cenoz & Gorter,
2009). In this sense, Cenoz and Gorter (2009) highlighted that “by using English,
businesses aim at increasing their sales and thus its presence is motivated by
economic reasons” (p. 57). Grin (2007) referred to the study of the economics of
language in four dimensions: (1) languages and income, (2) language maintenance
and changes, (3) language and economic activity, and (4) language policy. In
regard to the first and fourth dimension, they are directly related to how language
can influence and improve production, consumption, exchange, and as a result,
increase the income of a business. Furthermore, today’s globalized world
provides new conditions for language practices, which in turn challenges how we
think about language, particularly in relation to economy (Heller, 2010; Jarlehed
etal., 2023). When language is used to advertise products, places, and experiences,
it “contributes to the commodification of culture typical of the symbolic economy”
(Leeman & Modan, 2010, p.196).
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The visual organization and aesthetic of the cities is important as they add value
to a place and contribute to an organized physical environment that can attract
more tourists and therefore improve economy (Rola, 2019). The visual
organization of cities relates to the field of linguistic landscapes to the extent that
the elements displayed contribute to the identity and character of a city. Street
words shown through signs are integral to the texture of the landscapes which
must be understood and supported by a thorough knowledge of city forms and
dynamics (Leeman & Modan, 2010). Researchers have studied public spaces as
physical environments that are constructed on the basis of social interaction,
cultural expression, and identity recognition (Farfan Pacheco, 2020; Shohamy et
al., 2010). In the words of Farfan Pacheco (2020), the "public space is the space of
memory, the space where we can understand the society that lives and coexists, it
is a space of identity; moreover, the public space is an essential space of interaction
between the resident and the visitor" (p. 150). Therefore, studying the LL of public
spaces can offer insights on understanding the people, culture, socio-economic,
and even power dynamics of the cities.

LLs have also been studied as spaces which offer potential opportunities for
education, particularly in terms of language learning. The visual presence of
foreign languages in public spaces can act as a catalyst for language learning,
enhancing motivation and creating opportunities for developing language
proficiency and intercultural competence (Hatoss, 2023). In the words of Gorter et
al. (2021), “languages on display in public spaces can be an important resource for
language learning and teaching, as well as being a useful tool for raising language
awareness” (p.179). In addition, LLs are rich sources for language input and the
acquisition of pragmatic competence and foreign language literacy skills (Cenoz
& Gorter, 2008; Rowland, 2013).

Particularly addressing LLs as resources for language learning, this study aims at
analyzing the LL of Cuenca, Ecuador, focusing on its potential as a tool for
teaching and learning English as a foreign language. In an effort to achieve the
proposed objective, the following research questions are posed: (1) What are the
dominant languages represented in the LL of the selected areas in Cuenca,
Ecuador, and how are they used in public spaces? (2) How does the LL of the two
selected areas in Cuenca, Ecuador contribute to the learning of English as a foreign
language?

2. Linguistic Landscapes and Language Learning

The use of LLs as a potential pedagogical tool has been studied by several
researchers who claimed that LLs can be used as an approach for (critical)
language teaching and learning (Cenoz & Gorter, 2008; Rowland, 2013; Sayer,
2010; & Shohamy & Waksman, 2009).

Cenoz and Gorter (2008) proposed that LLs can be beneficial for teaching second
or foreign languages in five different dimensions: First, learning a language
incidentally when seeing it on the streets on an everyday basis; second,
developing pragmatic competence by reading texts that have different purposes
or functions; third, acquiring multimodal literacy skills, which refers to the ability
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to view, read, understand, produce, and interact with different types of texts;
fourth, developing multicompetence, referring to the interaction between the first,
second, and/or additional language competence and fifth, valuing the symbolic
and affective power of languages as communication tools. Along the same lines,
Li et al. (2020) suggested that the studies of LLs and its influence on language
learning should deeply analyze factors such as “informal environmental
penetration, learning material, stirring interest, broadening vocabulary and
knowledge, and its close relationship with life” (p. 120). The authors argued that
approaching LLs from these perspectives could aid efforts to integrate language
learning and serve as an innovative teaching method that could benefit the
teaching-learning experience of teachers and students. In addition, as suggested
by Hatoss (2023), LLs provide opportunities to develop intercultural competence
as they open up spaces to for learners to engage with other cultures and

languages.

As aforementioned, research on LLs has focused on different areas, usually giving
more emphasis to the impact they can have on tourism or economy. The links
between LLs and language learning have not yet been deeply studied anywhere
around the world, and even less in the Latin American context, where published
literature in the field is almost nonexistent.

Li et al. (2020) explored the importance of LLs when learning English. They
compared the LLs and their purposes, in both middle schools and universities,
noting the effects they had on students’ English learning. Results showed the
benefits that integrating LLs and language learning could bring; that is,
participants improved their language proficiency through a “practice-oriented,
teacher-led and student-centered” (p.119) approach. With similar results,
Rowland (2013) also mentioned the benefits of engaging language learners in
linguistic landscape classroom projects. The author argued that LLs can help
students develop symbolic competence and literacy skills by challenging “them
to account for the relationships between languages and other modes of
communication, in their heads, in their lives, in the classroom, and in the public
sphere more broadly” (p. 504).

Gorter et al. (2021) studied the impact of LLs in the teaching of Basque, Spanish,
and English, which are the languages of instruction in the Basque Country in
Spain. Through the analysis of the data they and their students collected, the
authors concluded that LLs are effective resources not only for teaching and
learning a language but also for increasing language and cultural awareness.
Similarly, Dagenais et al. (2009) conducted a longitudinal study that documented
how elementary school students in Montreal, Québec, and Vancouver, British
Columbia encountered the languages of their communities. The authors described
how, through participating in language awareness activities, the participants co-
constructed “representations of languages, language speakers, and language
learning” (p.259). The authors concluded that, by observing the interaction
between languages in LLs, students may better understand the interaction of their
communities as well. Moreover, they claimed that “approaching the LL through
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critical pedagogy enables us to capture and transform awareness of cities in
children’s eyes” (p. 266).

The study conducted by Sayer (2010) in Mexico aimed to examine the use of
English on public signs. Through a framework that differentiated between
intercultural and intracultural uses of English, the author identified six social
meanings represented on the signs that were photographed. The author
concluded that projects like his could be used in the EFL classroom to engage
students in investigating how language is used in context.

3. The Study of Linguistic Landscapes in Ecuador

Research on LLs in Ecuador is recent and therefore scarce; only one study has
analyzed the use of LLs for educational purposes, which reveals an area for
extensive research due to an increasing presence of different languages, native
and foreign, in the country.

Studies on this field have mainly focused on the use of languages for commercial
purposes, especially the use of Kichwa, which is one of the indigenous languages
recognized by the Ecuadorian Constitution as an official language for
intercultural relations, along with Spanish and Shuar (Constitucion de la
Reptblica del Ecuador, 2008). The studies conducted by Litzenberg (2018),
Enriquez Duque (2020), Zambrano et al. (2020), and Wroblewski (2020) analyzed
the presence of Kichwa in the LLs of different cities, the latter aimed at creating
awareness in university students. In studies conducted in Otavalo, Katz (2019)
compared using Kichwa with Spanish and with English, and Puma Ninacuri and
Narvaez (2021) studied the presence and relationship of Kichwa and English.
Only two studies examine the existence of English in the LLs of cities in the
country (Alm, 2003; Lavender, 2020).

In an analysis of the presence of Kichwa, Litzenberg (2018) studied language
policy related to using this aboriginal language in the official signage of two
government institutions in the city of Yachay (Yachay Tech and Yachay EP). Data
was collected from signs that promoted the image of the institutions. Only signs
located in publicly-accessible areas were included. The study found that, contrary
to what it was assumed, Kichwa is absent in the signage of the area of the study.
However, the author argued that the aboriginal language is used as a commodity
to promote the brand of these two institutions whose names use a Kichwa word:
Yachay, which means knowledge.

Similarly, a longitudinal ethnographic study conducted by Wroblewski (2020)
analyzed the use of Kichwa in the LL of a public hospital in Tena, located in the
Amazon region of Ecuador. The study focused on ethnolinguistic authority,
emphasizing the power dynamics in representations of ideologies. This research
did not collect data from existing signs. Instead, in a university project named
"Hampirina hatun wasipimutsurik shimikuna” (Useful words from the hospital
by its translation in English), students translated Spanish signs in the hospital into
the Kichwa language. They used neologisms and direct translations to convey the
information in a meaningful and orthographically correct manner. These signs
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were later carved by artisans and placed below the Spanish signs in the hospital.
The main purpose of this project, which is the only study with educational
ramifications in the country, was an attempt to revitalize this aboriginal language
and create language awareness and cultural understanding in the participant
students.

The presence of Kichwa has also been examined for economic purposes through
the analysis of commercial signs (Zambrano et al., 2020; Enriquez Duque, 2020).
On the one hand, Zambrano et al. (2020) studied the use of this aboriginal
language to name products and their producers. It was noticed that Kichwa was
not used correctly and the signs which included this language also used its
English translation. The authors highlighted that the purpose of these signs was
not to preserve Kichwa but rather used it for commercial purposes and even to
attract consumers. On the other hand, Enriquez Duque (2020) described the use
of Kichwa in commercial signs in Quito and described its cultural exploitation for
economic benefits. Although this aboriginal language is not used for
communicative exchanges in the capital city of Quito, its presence is evident in its
LL.

It was interesting to find two studies conducted in Otavalo, which is a recognized
tourist destination in Ecuador. Itis home to the largest handicraft market in South
America and its products have been exported and commercialized around the
world. The first study was conducted by Katz (2019) in Otavalo’s Plaza de los
Ponchos, focusing on comparing two linguistically dominant languages, Spanish
and English, with the aboriginal language, Kichwa. The author concluded that
even though Kichwa has reclaimed importance in this commercial space, English
is still prevailing most important. Similarly, Puma Ninacuri and Narvéez (2021)
examined through a mixed method study the presence of English and Spanish in
the linguistic landscapes of Otavalo. The researchers concluded that Kichwa is
still seen as “an identity and cultural marker and a commodity, while English is
indexed to modernity and international orientation” (p. 1). Business owners and
tourists dictate why and for what purposes these languages are used, with Kichwa
the language that displays the roots of the city itself and English the language that
connects the town with the world and global economic dynamics.

Studies that focus on the presence and use of English in the LLs of Ecuador are
extremely scarce; the only two such studies found are separated by more than 15
years, which suggests that further research in the field would be valuable. The
mixed-method research study by Alm (2003) was conducted in Quito and focused
on analyzing perceptions of the use of English in advertising and the distribution
of this language in magazine ads and commercial signs. Through a socioeconomic
framework, the author offered a profile of sociolinguistic attitudes towards the
use of English in Ecuador. The results suggest that, at that time, English was
perceived as commercial capital that gave access only to a part of the population
which usually had socioeconomic stability and purchasing power. More recently,
Lavender (2020) studied the signage in the city of Azogues, which is located in
southern Ecuador. By collecting photographs of commercial signs in Spanish and
English, the author examined linguistic features and semiotic resources. The
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analysis of the data was performed within the brand linguistics framework,
leading the researcher to conclude that there are several languages present in
Azogues (Spanish, English, Chinese, and Italian) but that Spanish still dominates
the context. The author also highlighted that in some types of businesses (salons
and boutiques), English is predominant. Lavender’s (2020) contribution to the
study of LLs is important because language is presented as “an assemblage of both
linguistic and semiotic resources that function together to create meaning” (p.
403).

The Case of Cuenca

The LL of Cuenca has not yet been investigated in any dimension: linguistic,
economic, organizational, educational, or as part of any language or education
policy; therefore, it could be considered an important area for studying various
researchers in different fields, particularly language educators. Undoubtedly,
Cuenca has gone through changes over time, especially since its declaration as a
UNESCO World Heritage Site in 1999 (UNESCO, 2023) which has attracted
tourists around the world and more recently foreign residents. As a result of the
massive arrival of foreigners either to visit or live, the LL of the city has also
changed to meet the needs and demands of its new inhabitants, making it a field
worth investigating.

Regarding tourism, Garcia et al. (2017) mentioned that an increase in the number
of tourists who visit the city was noticed after 2012, the year when foreigners
(especially from North America and Europe) settled in the city. The authors
reported that these newcomers activated informal links of tourist services,
offering visitors accommodation and eating places owned by their fellows; also,
these tourist business owners have arrived at agreements with local people (most
of whom are informal) to assist newcomers.

It is imperative to mention that since 2009 numerous awards and recognitions
especially from organizations and magazines from the United States and Europe
have been given to Cuenca (Farfan Pacheco, 2020). For instance, International
Living, an American magazine, named Cuenca as one of the best retirement
destinations in the world several times, 2023 being the most recent (International
Living, 2023). Of course, this positive press has influenced residential
immigration, attracting the attention of foreign retirees who now live, spend, and
invest in the city.

4. Method

A quantitative descriptive research design was used for this study. According to
Gorter and Cenoz (2024), quantitative studies in LLs collect signs, for example
through photographs, in a given geographical area with the purpose of
establishing the number of signs, presence (or lack of presence) of languages,
distributions, and other features that respond to the specific objectives of each
study. Furthermore, the descriptive design was chosen to specify properties and
characteristics of the phenomenon studied in the selected context (Herndndez
Sampieri & Mendoza Torres, 2023).
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Context and Areas of Study

To better understand the present research study and to highlight its importance,
it is necessary to describe in detail the context in which it took place. The study
was conducted in two selected areas of the city of Cuenca (Figure 1), located in
the province of Azuay in the south of Ecuador. Cuenca is the third largest city in
the country in terms of the number of inhabitants. According to the available data
from the last national census, in 2010 there were 505,585 thousand inhabitants
with a projection for 2020 of 636,996 inhabitants in the city (INEC, 2024).

As aforementioned, an important aspect that has contributed to the variations in
Cuenca’s population, economy, and the change in its LL is the arrival of foreign
residents who, according to the National Institute of Statistics and Census, add up
to approximately 9,727 people (INEC, 2024). According to a more recent
publication (Naula Herembas, 2023), the number of foreign residents has reached
10,000; this author mentioned that 95% of these people come from the United
States and Canada. In addition, factors like owning a property (25% of foreign
residents) and living with their partners or families (75%) indicate they are
planning to stay.

Foreign residents represent a significant contribution to the city as they add more
than 360 million dollars annually to the local economy (Naula Herembas, 2023).
The majority are retirees and live on their pension, but 9% percent of this
population generate income from economic activities to meet the needs of their
own community (real estate, restaurants, and tourism services) and/or to link
with the local population such as education and professional services (Garcia et
al., 2017; Naula Herembas, 2023).
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Figure 1: Map of Cuenca

Two areas of the city were chosen for the study. First, downtown Cuenca (Figure
2) was selected because it is a popular tourist landmark for nationals and
foreigners. Even more, the historic center of a city is important because it is the
place where different “cities” co-exist: “the city of tourists, the city of business,
and the city of leisure and culture” (Precedo Ledo, 1996, p. 245). The downtown
streets included for data collection were Calle Larga, Benigno Malo, Mariscal
Sucre, Simén Bolivar, Luis Cordero, Hermano Miguel, Presidente Cérdova, and
Coronel Guillermo Télbot. The second area is located at the outskirts of the city;
Avenida Ordoénez Lasso, and its intersections, from Eloy Alfaro roundabout until
la Virgen del Milagro Church - Balzay, (Figure 3) was included in this research
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study because this location has the largest number of foreign residents (INEC,
2024; Garcia et al., 2017).
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Data collection

Data was collected through systematic observation and using a digital camera to
take photographs of commercial signs (businesses or services) written in foreign
languages in the two selected areas of Cuenca. Using this digital device, as stated
by Gorter and Cenoz (2024), “is probably the most distinctive data collection
method in the field of linguistic landscape studies” (p. 129). Furthermore,
photographs are important and indispensable for LLs research as they are
considered powerful tools for studying society, telling the story, and preserving a
historical record of a particular place (Gorter and Cenoz, 2024; Lou, 2016).
Photographs are a form of data as valid as questionnaire responses, interview
transcripts, or observation notes; they are usually analyzed through procedures
to code elements of the photographed signs (Gorter and Cenoz, 2024).

During several days, the researchers walked through the selected areas and
collected a corpus of 200 photographs, 100 for each area. A coding scheme was
created on Microsoft Excel to record the elements of each photographed
commercial sign (area, language of the sign, type of sign, errors, and type of error).
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Data Analysis

Before the analysis, it was decided that each photograph constituted a unit of
analysis (Gorter and Cenoz, 2024). Moreover, the four researchers individually
coded the data, followed by a discussion to reach a consensus and ensure inter-
rater reliability, as recommended by Mackey and Gass (2022). Then descriptive
statistics were performed using the abovementioned software in order to provide
a numerical summary of the data.

5. Findings

As mentioned above, the unit of analysis for this research study was a digital
photograph for each sign. A total of 200 photos were collected from the two areas
of the study (100 hundred signs for each area). In total, seven languages were
identified (Table 1). From the analysis, it could be observed that the most
predominant language, in both areas selected, is English (Figure 4).

Table 1. Languages of the signs

Number of signs Percentage (%)
English 186 93%
French 5 2.5%
Italian 3 1.5%
German 2 1%
Japanese 2 1%
Chinese 1 0.5%
Kichwa 1 0.5%
Total 200 100%
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0 _ | - —— — —_—
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Figure 4: Languages of the signs by area of study
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Since the presence of English in the signs of both areas surpassed the other
languages, further analysis was conducted of the 186 signs written in English. The
commercial signs were classified according to the business they advertise or
service they provide (Table 2).

Table 2. Type of business or service with signs in English

Number of signs Percentages (%)
Restaurant 29 15,59%
Professional 25 13,44%
Technology 23 12,37%
Beauty service 11 5,91%
Clothing store 11 5,91%
Cafeteria 8 4,30%
Information 7 3,76 %
Travel agency 7 3,76%
Hotel 6 3,23%
Specialty store 9 4,84%
Convenience store 6 3,23%
Brewery 4 2,15%
Car Services 4 2,15%
Courier 4 2,15%
Laundry service 4 2,15%
Services 4 2,15%
Language School 4 2,15%
Bakery 3 1,61%
Bar 3 1,61%
Museum 3 1,61%
Tattoo studio 3 1,61%
Bookstore 2 1,08%
Gym 2 1,08%
Drugstore 2 1,08%
Music school 1 0,54%
Yoga Studio 1 0,54%
Total 186 100,00
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As seen in Table 2 there is a wide range of businesses and services. Even though
the two selected areas are different as one is more residential and the other more
touristic, the use of English in the category restaurants is the second most
predominant for both; this could indicate that this language is being used for
everyday activities and for attracting foreign customers. It is notable that the most
predominant service promoted through English belongs to the professionals’
category in Ordoéfez Lasso avenue and technology in the downtown area. It is
worth mentioning that certain types of businesses and services are only found in
one or the other area of the study such as bars, book stores, and museums which
can be seen only in the center of the city. Conversely, there are music schools,
gyms, laundry services, beauty services, car services, services, yoga studios, and
drugstores in Ordéfiez Lasso avenue (Figure 10).
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Figure 10: Business or service with signs in English by area of study

Even though this research does not focus specifically on the language analysis of
the signs collected, it is necessary to highlight that the written English in signs is
not always correct, as shown in Table 3. Furthermore, the types of errors observed
are listed in Table 4 and sample photographs are provided in Figures 11 and 12.

Table 3. English signs with or without writing errors

Number of signs Percentage (%)
Without errors 154 82.80%
With errors 32 17.20%
Total 186 100%
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Table 4. Type of Errors in English Signs

Number of signs Percentage (%)

Possessive 9 28,13
Spelling 7 21,88
Plural 5 15,63
Spanglish 5 15,63
Meaning 4 12,5
Word order 2 6,25
Total 32 100

n Cannminn-....‘_
Figure 12: Sign in Spanglish

6. Discussion

The results of this study reveal a diverse linguistic landscape in Cuenca, reflecting
its multicultural environment shaped by tourism and an increasing number of
foreign residents. Notably, English emerged as the predominant language,
aligning with global trends reported by several researchers (Backhaus, 2006;
Huebner, 2016; Gorter et al., 2021; Li et al., 2020). Comparatively, the prevalence
of English in commercial and service signs mirrors findings in other cities
(Lavender, 2020), highlighting the significance of linguistic landscapes in
reflecting sociocultural dynamics.

Commercial and service signs are the most frequent, specifically those pertaining
to technology services and restaurants in the Historic Center and professionals
and restaurants on Ordoénez Lasso avenue. Comparable results are found in
Lavender's study (2020) who reported that English is used mostly for business
names. This similarity could be explained by the physical proximity of Cuenca
and Azogues which is the focus of Lavender’s (2020) study. Furthermore, as
indicated in Alm (2003), it seems the use of English in commercial signs increases
commercial capital and a sense of socioeconomic power. The difference between
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the type of signs in the two areas of this study, specifically in terms of
professionals, confirms that the population of foreigners, especially English
speakers, has settled residentially in this sector, leaving the Historic Center as a
tourist and/or meeting landmark.

Moreover, the presence of errors in a small percentage of signs highlights the
evolving attention to language use or potential foreign influence, aligning with
discussions on language learning and societal development (Cenoz & Gorter,
2008; Gorter el al., 2021; Li et al.,, 2020). These findings contribute to the
understanding of how linguistic landscapes impact urban identity, tourism, and
economic activities (Cenoz & Gorter, 2008; Cenoz & Gorter, 2009; Dong et al., 2020;
Hasni et al., 2022; Farfan Pacheco, 2020; Leeman & Modan, 2010; Li et al., 2020;
Rola, 2019; Shohamy et al., 2010; Shohamy & Waksman, 2009;). The distinct
distribution of businesses and services in different areas of the city further
emphasizes the unique linguistic dynamics in Cuenca (Garcia et al., 2017).

By integrating these comparisons and describing the implications of the findings
for language education, urban development, and cultural diversity, this study
underscores the novelty and significance of its contribution to understanding
linguistic landscapes in Cuenca, Ecuador and its potential for English learning
and teaching.

7. Conclusions

Based on the findings of the study, it is evident that the linguistic landscape of the
city of Cuenca in Ecuador, particularly in commercial signs, reflects a diverse
array of languages, with English being predominant. The presence of English in
commercial signage suggests its relevance for everyday activities, attracting
foreign customers and indicating its practical and economic significance within
the city. Furthermore, the study highlights the potential of linguistic landscapes
as a pedagogical tool for teaching English as a foreign language in Cuenca.
Through exposure to various types of texts in English, language learners can gain
insights into how the language is used in context and how it interacts with the
community. Additionally, while some signs may contain errors, they also present
valuable opportunities for analysis and learning. The implications of this research
extend to educators and policymakers, providing insight into the role of linguistic
landscapes in language education and cultural diversity promotion.

Moreover, the study emphasizes the impact of linguistic landscapes on Cuenca's
image, tourism, and economy. A well-designed and maintained LL can enhance
the cultural and linguistic identity of a space, making it more attractive to visitors
and residents alike. LLs can communicate the city's openness and inclusiveness,
potentially attracting a broader range of visitors and contributing to increased
tourism revenue. By showcasing multiple languages and cultures, a LL
communicates that the city is welcoming to people of different backgrounds.

8. Recommendations and Limitations

LLs can open up opportunities to better understand the current reality of a city.
Knowing how Cuenca’s physical environment has changed in terms of the
presence of languages could guide informed decision-making for greater benefits
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in the areas of tourism, economy, the physical and visual environment of the city,
and for language teaching and learning.

Enriching the overall experience of tourists by exposing them to linguistic
diversity could make them feel more comfortable and safe in the environment. In
addition, linguistic landscapes could also become a tool for promoting tourism.
The Ministry of Tourism and private travel agents could attract more visitors
interested in experiencing new cultures and languages by highlighting Cuenca's
linguistic and cultural diversity.

By promoting linguistic diversity, businesses can attract more customers who
speak different languages. Increased tourism, thanks to the presence of languages,
can generate higher revenues for local businesses and job creation in the tourism
industry. LLs could also be used as a marketing and branding tool as businesses
and organizations can differentiate themselves from their competitors to attract a
wider range of customers. However, to communicate the message effectively,
signs need to be well written and not open to misinterpretation, so city regulations
should include a requirement to review the text to be included on the sign.

In terms of language learning, LLs can provide language learners and teachers
with opportunities for real exposure. LLs could be used as tools to help students
improve their language skills and gain a deeper understanding of language and
cultures. They could be used to develop vocabulary and basic grammatical
structures. Due to the evident presence of languages in Cuenca, specifically
English, and its social juncture, language teachers could take advantage of its LLs
as a resource to implement innovative methodologies and design pedagogical
projects for the teaching and learning of English in Cuenca through the contact
with the signs of the public space.

It is necessary to recognize the limited scope of this study due to its descriptive
nature and the limited number of areas of the city that were studied. Further
research could include other areas of the city and expand to other types of public
signs. Despite these limitations, the study's findings shed light on the multifaceted
roles of linguistic landscapes in Cuenca, underscoring their significance not only
for language learning but also for the city's cultural identity, tourism, and
economy. This study paves the way for future research aimed at delving deeper
into the intricate dynamics of linguistic landscapes and their implications for
language education and societal development of the city.

http:/ /ijlter.org/index.php/ijlter



181

9. References

Alm, C. O. (2003). English in the Ecuadorian commercial context. World Englishes, 22(2),
143-158. https:/ /doi.org/10.1111/1467-971X.00284

Backhaus, P. (2006). Linguistic landscapes: A comparative study of urban multilingualism in
Tokyo. Multilingual Matters.

Cenoz, J., & Gorter, D. (2006). Linguistic landscape and minority languages. International
Journal of Multilingualism, 3(1), 67-80.
http:/ /www.doi.org/10.1080/14790710608668386

Cenoz, J., & Gorter, D. (2008). Linguistic landscape as an additional source of input in
second language acquisition. International Review of Applied Linguistics in
Language Teaching (IRAL), 46, 257-276.
http:/ /www.doi.org/10.1515/IRAL.2008.012

Cenoz, J., & Gorter, D. (2009) Language economy and linguistic landscape. In E.
Shohamy & D. Gorter (Eds.), Linguistic Landscape: Expanding the Scenery (pp. 55-
69). Routledge.

Constitucion de la Republica del Ecuador (2008). Constituciéon de la Reptblica

del Ecuador. Asamblea Nacional. Registro Oficial 449 [Constitution of the
Republic of Ecuador. National Assembly. Official Registry 449].

Dagenais, D., Moore, D., Sabatier, C., Lamarre, P., & Armand, F. (2009). Linguistic
Landscape and Language Awareness. In E. Shohamy and D. Gorter (Eds.),
Linguistic Landscape: Expanding the Scenery (253-269). Routledge.

Dong, ]J., Peng, M., & Uddin, M. G. (2020). Mapping the Linguistic Landscape of the
Cultural Heritage Sites and Tourist Spots in Bangladesh. Open Journal of Social
Sciences, 8, 228-244. http:/ /www.doi.org/10.4236/jss.2020.810015

Enriquez Duque, P. (2020). Nombres comerciales en Kichwa: una comodificacion y explotacion
cultural del uso de la lengua [Kichwa Brand Names in Quito: A Case of Language
Commodification and Cultural Exploitation] [Unpublished Master’s thesis]. The
Ohio State University, Columbus, Ohio, The United States.

Farfan Pacheco, K. (2020). Dindmicas espaciales y turismo en el centro histérico de Santa Ana
de los Rios de Cuenca a partir de la declaratoria como Patrimonio Cultural de la
Humanidad [Spatial dynamics and tourism in the historic downtown in the city
of Santa Ana de los Rios de Cuenca thereafter its Act of Declaration as a World
Heritage Site]. [Doctoral dissertation]. Universitat de les Illes Baleares, Spain.

Garcia, M., Osorio, P., & Pastor, L. (2017). Estudio sobre los impactos socio-econdmicos en
Cuenca de la migracion residencial de norteamericanos y europeos: aportes para una
convivencia armonica local [Study on the socio-economic impact of residential
migration of North Americans and Europeans in Cuenca: contributions for a
harmonious local coexistence]. GAD Municipal del Cantén Cuenca [Municipal
Government of Cuenca Canton)].

Gorter, D. (2013). Linguistic landscapes in a multilingual world. ARAL -Annual Review of
Applied Linguistics, 33, 190-212. http:/ / dx.doi.org/10.1017 /S0267190513000020

Gorter, D., Cenoz, J., & van der Worp, K. (2021) The linguistic landscape as a resource for
language learning and raising language awareness. Journal of Spanish Language
Teaching, 8 (2), 161-181. http://doi.org/10.1080/23247797.2021.2014029

Gorter, D., & Cenoz, J. (2024). A panorama of linguistic landscape studies. Multilingual
Matters.

Grin, F. (2007). Economics and language policy. In M. Hellinger & A. Pauwels (Eds.),

Handbook of Language and Communication: Diversity and Change (pp. 271-297). Mouton de
Gruyter.

Hatoss, A. (2023). Everyday multilingualism : linguistic landscapes as practice and pedagogy.
Routledge, Taylor & Francis Group.

http:/ /ijlter.org/index.php/ijlter


http://dx.doi.org/10.4236/jss.2020.810015

182

Hasni, N. A,, Shak, M. S. Y., Malik, N. A., & Anuarudin, A. A. S. (2022). Linguistic
landscape of tourist spaces from 2014 to 2022: A Review. International Journal of
Academic Research in Business and Social Sciences, 12(10), 1695-1708.
http:/ /dx.doi.org/10.6007 /1JARBSS/v12-i10/14996

Handiyah, M. Z., & Arts, F. O. F. (2019). A Linguistic Landscape of Tourist Spaces:
Multilingual Signs in Surabaya and Mojokerto’s Heritage Sites. [Thesis]. Universitas
Islam Negeri Sunan Ampel Surabaya.

Heller, M. (2010). Language as resource in the globalized new economy. In N. Coupland
(Ed.), The Handbook of Language and Globalization (pp. 347-365). Wiley-Blackwell
https:/ /doi.org/10.1002/9781444324068.ch15

Hernandez Sampieri, R., & Mendoza Torres, C. P. (2023) Metodologia de la investigacion:
Las rutas cuantitativa, cualitativa y mixta. Segunda Edicién [Research
methodology: the quantitative, qualitative and mixed routes. Second Edition].
McGrawHill.

Huebner, T. (2016). Linguistic landscape: History, trajectory and pedagogy. Manusya:
Journal of the Humanities, 19(3), 1-11. https:/ /www.doi.org/10.1163 /26659077 -
01903001

INEC (2024, February 1). Poblacién y Demografia [Population and Demographics].
INEC. https:/ /www.ecuadorencifras.gob.ec/censo-de-poblacion-y-vivienda/

International Living (2023, December 5). Best places to retire in 2023: The annual global
retirement index. International Living. https:/ /internationalliving.com/ the-
best-places-to-retire/

Jarlehed, J., Milani, T. M., & Rosendal, T. (2023). Introducing the political economy of
language in place/space. Linguistic Landscape, 9(3), 219-225.
https:/ /doi.org/10.1075/11.23039.jar

Kallen, J. (2023). Linguistic Landscapes: A Sociolinguistic Approach. Cambridge University
Press. https:/ /www.doi.org/10.1017/9781316822807.005

Katz, R. (2019). Linguistic Landscape Analysis of La Plaza de Ponchos in Otavalo, Ecuador.
[Unpublished thesis]. Swarthmore College

Landry, R., & Bourhis, R. Y. (1997). Linguistic landscape and ethnolinguistic vitality: An
empirical study. Journal of Language and Social Psychology, 16(1), 23-49.
https:/ /doi.org/10.1177/0261927X970161002

Lavender, ]J. (2020). English in Ecuador: a look into the linguistic landscape of Azogues.
Journal of Multilingual and Multicultural Development, 41(5), 383-405.
https:/ /doi.org/10.1080/01434632.2019.1667362

Leeman, J., & Modan, G. (2010). Selling the city: Language, ethnicity and commodified
space. In E. Shohamy, Ben Rafael, E., & Barni, M. (Eds.), Linguistic landscape in the
city (pp. 182-198). Multilingual Matters.
https:/ /doi.org/10.21832/9781847692993-012

Litzenberg, J. (2018). ‘Official language for intercultural ties”: Cultural concessions and
strategic roles of Ecuadorian Kichwa in developing institutional identities.
Linguistic Landscape, 4(2), 153-177. https:/ /doi.org/10.1075/11.17016.1it

Li, W,, Fu, X., He, Q., & Lu, J. (2020). The influence of linguistic landscape on English
learning: a case study of Shenzhen city. English Literature and Language Review,
6(7), 119-132. https:/ /doi.org/10.32861/ellr.67.119.132

Lou, J.J. (2016, April). Ways of Walking, Ways of Seeing: Doing Mobile Video
Ethnography Linguistic Landscape Research. [Conference presentation abstract].
Colloquium linguistic landscape analysis and the representation of visual data
AAAL, Orlando, FL, United States.

Mackey, A., & Gass, S. M. (2022). Second Language Research: Methodology and Design. (3rd
Edition). Routledge.

http:/ /ijlter.org/index.php/ijlter



183

Naula Herembas, P. (2023, January 22). Cuenca se ratifica como ciudad para jubilados
extranjeros [Cuenca ratifies its position as a city for foreign retirees]. El
Mercurio. https:/ /elmercurio.com.ec/2023/01/22/cuenca-ciudad-jubilados-
extranjeros-2023/

Precedo Ledo, A. (1996). Ciudad y desarrollo urbano [City and urban development].
Editorial Sintesis.

Puma Ninacuri, C., & Narvaez, D. (2021). Linguistic Landscape in Otavalo. Kichwa,
Spanish or English? In: P. Gubitosi & M. F. Ramos Pellicia (Eds.), Linguistic
Landscape in the Spanish-speaking world (pp. 313-340). John Benjamins Publishing
Company. https:/ /doi.org/10.1075/1ihll.35.12pum

Rola, H. (2019). Impact of visual pollution at the entrances of coastal cities in Lebanon.
European Scientific Journal, 15(17), 16-27.
https:/ /www.doi.org/10.19044/ esj.2019.v15n17p16

Rowland, L. (2013) The pedagogical benefits of a linguistic landscape project in Japan.
International Journal of Bilingual Education and Bilingualism, 16 (4), 494-505,
https:/ /www.doi.org/10.1080/13670050.2012.708319

Sayer, P. (2010). Using the linguistic landscape as a pedagogical resource. ELT Journal, 64
(2), 143-154. https:/ /doi.org/10.1093/elt/ ccp051

Shohamy, E., & Waksman, S. (2009). Linguistic landscape as an ecological arena:
Modalities, meanings, negotiations, education. In E. Shohamy and D. Gorter
(Eds.), Linguistic Landscape: Expanding the Scenery (313-331). Routledge.

Shohamy, E., Ben-Rafael, E., & Barni, M. (2010). Introduction: An approach to an
‘ordered disorder’. In E. Shohamy, Ben Rafael, E., & Barni, M. (Eds.), Linguistic
landscape in the city (pp. xi-xxviii). Multilingual Matters.
https:/ /doi.org/10.21832/9781847692993-002

UNESCO (2023, 04 December). Lista del patrimonio mundial [List of world heritage].
UNESCO World Heritage Convention. https:/ /whc.unesco.org/es/list/

Wroblewski, M. (2020). Inscribing indigeneity: Ethnolinguistic authority in the linguistic
landscape of Amazonian Ecuador. Multilingua, 39(2), 139-168.
https:/ /doi.org/10.1515/ multi-2018-0127

Zambrano, 1., Imbaquingo, J., & Cortés, M. P. (2020, May 29). El uso del Kichwa en
productos alimenticios en el paisaje lingtiistico de Quito urbano [The use of
Kichwa in food products in the linguistic landscape of urban Quito] [Conference
presentation]. Congreso Internacional: Paisaje lingtiistico de ida y vuelta: Berna
y Quito en contraste ;Sumak Kawsay o mercantilizacion? [International
Congress: The linguistic landscape back and forth: Berna and Quito in contrast:
Sumak Kawsay or commodification?], Quito, Ecuador.
https:/ /oralidadmodernidad.org/ paisaje-linguistico-de-ida-y-vuelta-berna-y-
quito-en-contraste/

http:/ /ijlter.org/index.php/ijlter



